DPE CUONG TONG QUAT
COURSE SYLLABUS
Mon hgc: Marketing co ban
Course’s name: Fundamental of Marketing
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Kinh té d6i ngoai/

- CTPT/ Training International
Program Economics
Relations
Nam 2/ Second
- Trinh d¢/ Level S
year student

2. Muc dich/ muc tiéu mén hoc (Course Purposes/ Aims):

2.1 Hiéu duogc ndi dung co ban cia moén Marketing cin ban

2.2 C6 kha ning van dung nhitng kién thitc dd hoc vao 1ap ké hoach Marketing
cho mot san pham.

2.3 Hinh thanh va phat trién (mdt budc) ning lyc thu thap thong tin, k§ ning tong
hop, hé thong hoa cac van dé trong moi quan hé tong thé; k¥ niang so sanh,
phan tich, binh luan, danh giad mot ké hoach Marketing.

2.4 Co y thirc dang dan trong viéc nhin nhan, danh gia mot ké hoach Marketing
cua mot doanh nghiép.

2.1 Understand the basic contents of the Basic Marketing course

2.2 Able to apply learned knowledge into building a product marketing plan.

2.3 Conceive and develop (a step) capicity to collect information, integrated skills,
systematizied problems in the overall relationship, comparable skills,
analysis, commentary, and evaluate marketing plans.

2.4 Having the proper sense of recognizing, evaluating a marketing plan of a
company.



3. Tém tit ndi dung mén hoc (Course Outlines):

Trang bi cho sinh vién kién thirc co ban vé thi truong, san pham va hanh vi ciia nguoi
tiéu dung.

Cung cip cho sinh vién phuong phap nghién ctru thi trudng; phuong phap dinh gia
thuong hiéu, chién lugc xdy dung va quang ba thuong hiéu; cach thuc t6 chic kénh
phan phdi va dich vu khach hang; cach thtc t6 chirc xay dung ké hoach, thuc hién va
kiém séat Marketing hang niam.

Support students with basic knowledge about the market, product and consumer
behavior.

Provides students the market research methods, brand valuation, strategy formulation
and branding; how to organize distribution channels and customer service; how to
build organizations plan, implement and control the marketing yearly.

4. Tai liéu giang day/ Textbook and additional learning materials
4.1 Giao trinh/ Textbook
[1] Gido trinh Marketing can ban, Truong Pai hoc Kinh Té TP. HCM, Nha xuit
ban Lao Bong 2010
[1] Basic Marketing Textbook, University of Conomics and Law HCM city,
Labour Publishing house 2010.
4.2 Tai liéu chinh yéu khac/ Additional learning materials
[1] Nguyén Iy tiép thi, TS. Nguyén Dinh Tho va TS. Nguyén Thi Mai Trang
[2] Quan tri tiép thi: Ly thuyét va thuc tién: ThS. Nguyén Thé Diing
[3] Marketing can ban, Philip Kohler, NXB Lao dong — Xa hdi

[1] Marketing Principles, PhD. Nguyén Pinh Tho and PhD. Nguyén Thi
Mai Trang

[2] Marketing management: Theory and Reality: MA. Nguyén Thé Diing

[3] Basic Maketing, Philip Kohler

5. Chuan dau ra mén hoc (Course Learning Outcomes):

LO1. Hiéu Khai niém, tdm quan trong, ban chét, cac chic ning co ban cia
Marketing d6i véi cac doanh nghiép

LO2. Hiéu méi truong Marketing

LO3. Hiéu hanh vi ctia ngudi tiéu ding va doanh nghiép

LO4. Biét cach phan khuc, lya chon va dinh vi thi truong

LO5. Hiéu va co kha nang ap dung chién luoc san phém; chién luoc gia; chién luoc
phan phéi; chién luge xtc tién

LO6. Co kha ning 1ap ké hoach Marketing cho 1 san phdm

LO7. C6 kha ning thu thap thong tin, tong hop va hé théng hod thong tin dé phan
tich, binh luan va danh gid mot ké hoach Marketing

LOS8. C6 kha ning dwa ra quyét dinh trong diéu kién khong chic chan

LO9. Hinh thanh nhém hiéu qua va hoat dong nhom

LOI. Understand the concept, importance, nature, the basic functions of marketing
for businesses
LO2. Understand the marketing environment



LO3.
LOA.
LO:S.

LOG.
LO7.

LOS.
LOY.

Understand the consumers and businesses behavior

Know how to segment, select, and position market
Understand and be able to apply product strategy in reality: pricing,

distribution, promotion.

Ability to make a Marketing plan.

Ability to gather information, synthesize and systematize information for

analysis, comment and evaluate a marketing plan
Ability to make decisions under uncertain conditions

Forming effective groups and group activities

6. Phuong phap hoc tap/ Learning methods:

Thuyét giang
Thao luan

Bai tap nhom

Bai tap vé nha
Lecture
Discussion

Group Exercise
Group Homework

7. Phuong phap danh gia/Assessment

TT/ | Phwong phap/ | Ty trong/ | Hinh thire/ Forms Chuan dau ra/
No | Method Weight Learning Outcomes
1 \ N Bao céo nhom, bai vé nha/
Bai tap nhom/ o LOs,LOg, LO7, LOg;
30% Group report, Group ’ ’
Group homework LOy
homework
2 .2 N \
Kiém tra gifra ky/ Z A
y 20% T h : : : :
Midterm exam ° rac ngiem LO1;LO2LO5 LOs
3 Trac nghiém/ Objective test
Kiém tra cubi ky/ sdbs (25%) LO;, LO,, LO;3, LOy,
Final Exam | Tu luan/ Subjective test LOs, LO7, LOs,
(25%)
Tong cong/ Total | 100%




